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COMMUNICATIONS EXECUTIVE & POLICY LEADER 
 

Award-winning Marketing and Multimedia Communications Leader and Educator with a solid track record of accomplishments 
spanning almost more than 20 years with combined experience handling nonprofit and corporate communications programs. 
Leverage extensive knowledge of corporate branding and content marketing to drive complex, multichannel marketing 
campaigns for sports, education, faith-based, and nonprofit organizations. Knowledgeable of scholastic, technical and AP best 
practices and methodologies, with an award-winning portfolio of original content on all platforms. Strategic negotiator and 
influencer able to reach and engage diverse audiences across all organizational, social, and economic backgrounds to support 
programmatic and operational goals. Demonstrative passion for growing highly productive and proficient individuals, teams 
and organizations through visionary leadership, innovative problem solving, and efficient systems process improvements. 
 

Areas of Strength & Expertise 
 

✦ Campaign Development ✦ Program Management ✦ Social Media Marketing 

✦ Crisis Communications ✦ Broadcast/Live Reporting & Editing ✦ Coaching and Mentoring 

✦ Systems Process Management ✦ Content Integration ✦ Mediation and Dispute Resolution  

✦ Copywriting and Copy Editing ✦ Change Management ✦ Budget Management 

✦ Media Asset Management ✦ Team Leadership ✦ Fundraising & Grant Writing  
  

  

 PROFESSIONAL OVERVIEW 
  

INDEPENDENT FREELANCER AND CONTRACTOR WITH THE CREATIVE CIRCLE AND OTHER PUBLICATIONS 1996-PRESENT 
Communications portfolio highlighting specialized skill sets with a detailed body of work at N2Concepts.com, including recent 
contract work the Carrington Holdings https://www.carringtoncf.org/blog 

• Capitalize on journalistic storytelling capabilities and targeted content development to develop op-ed, editorial, and 
marketing content for diverse publications and media platforms including The Huffington Post, Yahoo News, 
Contributing Editor -MidRivers Communications Contributing Editor, (St. Charles, MO), the Dallas Morning News 
Neighborhood, Allen Community Star, The, Ark. Dem.-Gazette (Little Rock, AR). and effective October 2019 the 
Carrington Charitable Foundation Blog.  

• Created marketing collateral and support materials to generate brand awareness for notable programs, events, and 
initiatives, as well as augment professional portfolio to improve skills. 

 
LOVEJOY ISD- GUEST CERTIFIED EDUCATOR FALL 2019 TO PRESENT; DEPARTMENT HEAD OF INSTRUCTIONAL TECHNOLOGY 

AND COMMUNICATIONS-– 2010-2018; and PROJECT MANAGER AND EDUCATOR 2008-2010  
Capitalized on an extensive track record of excellence in journalism and project management to establish, grow, and solidify a 
nationally recognized scholastic journalism program from the ground up. Provided leadership and direction for a team of eight 
educators, assisted with the development of instructional curriculum, coordinated all program-related projects and oversaw 
the budget.  

▪ ADMIN: sourced, recruited, and mentored a team of highly trained media, graphic art and technology instructors and 
campus; focused on culture to meet the growing needs of the organization, stakeholders and students  

▪ Garnered numerous awards and accolades at the state and national level in recognition of the program’s initial success 
and a testament to journalistic leadership. 

▪ MEDIATOR for STUDENT and STAKEHOLDER SERVICES  
 
  

PROGRAM ADVISOR AND MEDIATOR/CTE REPRESENTATIVE – MELISSA ISD 2018 - 2019 
Melissa - 2018-2019 - PROGRAM MANAGER - Melissa, TX Fulfilled a 10-month contract overseeing the reorganization of the 
journalism department and its online presence. Leveraged results of a thorough needs assessment of existing departmental 

https://www.linkedin.com/in/brooke-steinberg/
https://www.carringtoncf.org/blog


 

 

capabilities to generate support from key stakeholders. Developed a new marketing plan to guide short-term and long-term 
objectives and modernized all technology and network capabilities to generate additional revenue sources.  

▪ Oversaw the transition of the yearbook from an online format to an Adobe Platform, allowing for streamlined, cost-
effective production and expanded advertising and sale opportunities, resulting in a 40% increase in revenue.  

▪ Coached, mentored, and instructed students on journalism best practices and methodologies to support yearbook 
editorial content, with several students earning first-ever individual Scholastic Journalism Awards from the State of 
Texas.  

▪ Developed content and led production efforts for the first weekly edition of the Banner-News Broadcast. 

▪ Incorporated the use of Google Analytics and SEO to increase awareness and expand the audience reach for online 
publications and broadcasts.  

EARLIER ENGAG 

MCKINNEY INDEPENDENT SCHOOL DISTRICT – McKinney, TX 2007 - 2008 
Technology Education and Program Manager - Journalism 
Revitalized the Journalism program through publications changes and the addition of new media offerings to expand the 
audience base and generate new revenue sources. 

▪ Transitioned the yearbook to InDesign and introduced a supplement to drive advertising sales. 

▪ Established a newspaper for the program, supported by a weekly news show utilizing Final Cut Pro and iMovie weekly.  
 

CUMC/IGNITING MINISTRY CAMPAIGN – Cabot, AR and Nashville, TN 1998 - 2002 
Communications and Marketing Director  
Served as the lead marketing strategist and content manager, creating unique content for various print platforms, maintaining 
the official website, handling all media contact, coordinating advertising, and responding to grant opportunities.  

▪ Developed a grant proposal to establish a collaborative partnership with the National Igniting Ministry campaign, 
expanding the organization’s reach, and generating name recognition supported by centralized, creative media 
content and web design. 

▪ Utilized a combination of local campaigns generated by national affiliates and outdoor advertising to boost awareness 
and support, increasing overall growth and membership by 20%. 

 
HANDTMANN SPORTS – Bluewater Bay, FL 1993 - 1996 
Marketing and Communications Director  
Strategized and implemented a new marketing plan to eliminate language barriers, increase brand awareness, and drive 
overall company growth for a German manufacturer of golf clubs. 

▪ Employed two new assistants to carry out expanded marketing efforts, utilizing a targeted advertising campaign with 
featured regional ads in Golf Digest and product displays in key locations to boost sales and revenue growth. 

▪ Received the Addy Award for in-house copywriting and brochure design, as well as project-managed content in 
collaboration with advertising agency Meigs O’Connor Ricks.  

 
MORRIS COMMUNICATIONS, CBS AFFILIATE and Texas State Technical College                        1988 - 1993 
Reporter, Assistant Producer and Editor 
Progressed from an Intern to the Education Editor while balancing undergraduate studies. Specialized in educational reporting, 
working in the field to produce original, engaging broadcast and print content featuring five school districts and two colleges. 
Covered high-profile news events including a school shooting, termination of a college president, and embezzlement.  
 

 EDUCATION AND CREDENTIALS 
Master of Education, Administration Leadership Conflict Resolution, 4.0 GPA – Abilene Christian University, Abilene, TX 

BS, Journalism, 3.4 Major GPA – Texas A&M University System WTAMU;  
PRINCIPAL, MEDIATOR, ELAR, JOURNALISM Certifications  
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